The Grammar of Introductions


Choose the "best" grammatical form in article introduction below.  When finished, compare and discuss your answers.

Factors Influencing the Effectiveness of Relationship Marketing: A Meta-Analysis

Introduction

Relationship marketing (RM), both in business practice and as a focus of academic research, 
(1) a. is experiencing / b. has experienced / c. experiences / d. experienced “explosive growth” in the past decade. Morgan and Hunt (2) a.  are defining / b.  define RM as “all marketing activities directed towards establishing, developing, and maintaining successful relational exchanges.” Most research and practice (3) a. assumed / b. assumes that RM efforts generate stronger customer relationships that enhance seller performance outcomes, including sales growth, share, and profits, but some business executives (4) a. were / b.  are /  c. have been  disappointed in the effectiveness of their RM efforts.  Researchers (5)  a.  ____ / b.  have  also suggested that in certain situations, RM may have a negative impact on performance.   Overall, these findings (6)  a. indicate / b. indicated  that the effectiveness of RM efforts may vary depending on the specific RM strategy and exchange context;  this inconsistency with regard to performance (7)  a. suggests / b.  suggested  the need for a meta-analysis to integrate the abundance of accumulated empirical research and to understand better the RM strategies that are most effective for building strong relationships, the outcomes that are most affected by customer relationships, and the conditions in which RM is most effective for generating positive seller outcomes.  Advancing understanding of the primary drivers of RM effectiveness can increase the return on firms’ RM investments dramatically and provide researchers with insights into ways to build more comprehensive models of the influence of RM on performance. 

Using Dwyer, Schurr, and Oh’s seminal article on relationships; Crosby, Evans, and Cowles’s introduction of relationship quality; and Morgan and Hunt’s key mediating variable theory of RM, most research  (8)  a. conceptualized  / b. has conceptualized  the effects of RM on outcomes as fully mediated by one or more of the relational constructs of trust, commitment, relationship satisfaction, and/or relationship quality.  The existing literature offers a wide range of antecedents for these relational mediators, and researchers (9)  a. disagreed /  b. disagree about which one best captures the characteristics of a relational exchange that influence performance. For example, Morgan and Hunt propose that trust and commitment are both key to predicting exchange performance, whereas others (10)  a. suggest  /  b. suggested  that either trust  or commitment alone is the critical relational construct.
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